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Introduction

Social media platforms have become an indispensable part of
modern society, with approximately 59.9% of the global popula-
tion actively engaging on these platforms.!? In the realm of health-
care, and particularly in dermatology, a specialty that relies heav-
ily on visual assessment and patient education, social media serves
as a powerful conduit for disseminating information.* The ability
to share visual content makes these platforms uniquely suited to
raising awareness about skin health, promoting preventive mea-
sures, and encouraging early detection of dermatological condi-
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tions. The impact of social media on public health awareness is
significant. Campaigns promoting sun safety, skin cancer aware-
ness, and other dermatological issues have leveraged platforms
like Instagram, Facebook, and Twitter to reach broad audiences.”
Studies have shown that social media can effectively increase
knowledge about skin diseases and influence health-seeking
behaviors.® However, the unregulated nature of social media also
presents substantial risks. Misinformation about treatments, such
as unverified home remedies or the misuse of over-the-counter
products, can exacerbate conditions and pose serious health risks.
This underscores the critical need for regulation and guidance to
ensure that the information disseminated is accurate, evidence-
based, and ethically presented.

The Italian survey initiative

In response to these challenges, on behalf of the Italian
Hospital Dermatologists Association (ADOI), we have launched a
nationwide survey titled Use of Social Media by Dermatology
Professionals: Impact on Public Awareness, Appropriateness of
Information, and Correctness of Prevention Messages—An Italian
Survey. This initiative was introduced during the National
Congress of ADOI, held from October 10 to 12, 2024, and has the
full endorsement of the ADOI executive committee.

Objectives of the survey

- Analyze social media usage among dermatology profes-
sionals. Understanding how dermatologists currently utilize
social media — including the most frequently used platforms
and types of content shared — will provide valuable insights
into current practices and identify areas for improvement.

- Evaluate the impact on public awareness and preventive
behaviors. By assessing the influence of dermatologists’
social media activities on the public’s knowledge and actions
regarding skin health, we can measure the effectiveness of
these platforms as tools for health promotion.

- Examine the appropriateness and correctness of shared
information. Ensuring that information disseminated by pro-
fessionals is accurate, evidence-based, and compliant with
ethical standards is essential to maintain public trust and pre-
vent the spread of misinformation.

- Identify challenges and opportunities. The survey will
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explore issues related to patient privacy, ethical considera-
tions, professional boundaries, and the need for specialized
training in digital communication.

- Assess the need for official guidelines supported by ADOI.
Establishing standardized guidelines will help dermatologists
navigate the complexities of social media, promote responsi-
ble use, and enhance the overall quality of health information
available to the public.

Importance of the study

The importance of this study lies in its potential to improve pub-
lic health outcomes and professional practices in dermatology.
Previous research indicates exposure to preventive content on social
networks prompted 13.38% of users to seek a dermatology consulta-
tion, with 21.93% of these individuals receiving new diagnoses,
including a skin cancer diagnosis in 1.65% of cases. These findings
highlight the crucial role that social media can play in early diagnosis
and prevention.! However, without proper regulation, the risks asso-
ciated with misinformation are considerable. Misinformation can
lead to delayed diagnosis, worsening of conditions, and increased
healthcare costs. For example, individuals may rely on inaccurate
online advice instead of seeking professional advice. This underlines
the need for guidelines to ensure that health information shared by
professionals on social media is accurate and reliable.

By conducting this survey, we aim to:

- Provide data-driven insights. The collected data will inform
the development of targeted strategies to enhance the effec-
tiveness of social media as a tool for health promotion in der-
matology.

- Develop professional guidelines. The findings will support
ADOI in creating official guidelines that address ethical con-
siderations, content accuracy, and professional conduct on
social media platforms.

- Enhance patient education and outcomes. Improved regula-
tion and professional engagement on social media can lead to
better-informed patients, earlier interventions, and overall
improved health outcomes.

- Address ethical and privacy concerns. Understanding the
challenges faced by professionals will help in creating solu-
tions that protect patient confidentiality while promoting pub-
lic health education.

Call to action

We urge all dermatology professionals in Italy to participate in
this important survey. Your insights and experiences are invalu-
able in shaping the future of dermatological care and public health
education.

Participation details

- Access the survey. The questionnaire is available at
https://www.survio.com/survey/d/AOA3C7K8X2I2P7AS5S.

- Voluntary and anonymous. Participation is entirely volun-
tary, and responses are anonymous, ensuring confidentiality
and adherence to ethical research standards.

- Privacy protection. All data will be processed in compliance
with EU Regulation 2016/679 (GDPR) and used exclusively
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for research purposes.
- Time commitment. The survey takes approximately 10-15
minutes to complete.

Conclusions

The integration of social media into dermatological practice
presents both significant opportunities and challenges. While it
offers a platform to enhance public awareness and promote pre-
ventive behaviors, the risks associated with misinformation neces-
sitate careful regulation. By participating in this survey, dermatol-
ogy professionals can contribute to the development of official
guidelines that will promote ethical, accurate, and effective com-
munication on social media.

The outcomes of this study have the potential to:

- Improve public health education. By ensuring that accurate
information is disseminated, we can empower the public to
make informed decisions about their skin health.

- Enhance professional practice. Establishing guidelines will
support dermatologists in navigating the digital landscape
responsibly and effectively.

- Foster collaboration. Collaborative efforts among dermatolog-
ical associations, scientific societies, and social media platforms
can amplify the reach and impact of health messages.

- Contribute to scientific literature. The study will add valuable
data to the existing body of knowledge, paving the way for fur-
ther research and innovation in digital health communication.
We believe that this initiative is a critical step toward improv-

ing the quality of dermatological information available on social

media and, ultimately, enhancing patient outcomes. We appreciate
your attention to this important matter and look forward to the
valuable contributions from our colleagues.
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